What if clients were more than just
clients? What if vendors became
more than just vendors? We asked
ourselves these questions. And then
we went to work to create a very
different kind of design firm.

At Sound 5, there are no clients or vendors. Only partners.

For us, relationships matter. Whether we're brainstorming,
creating, or producing, we're all in collaboration to develop
the best visual communications and strategic designs
possible. Our work has made some lasting impressions over
the years—both locally and internationally. And we hope it has
the same effect on you.

We've also chosen to team up with partners in the
community—organizations that are doing some incredible
things to serve the people of New York City. Sound 5 is giving
five percent of our revenue to partner with these nonprofits
in continuing to make a lasting difference. It's our way of
becoming a part of the larger story and fabric of our city.

We hope you like what you see here. And we look forward to
dialoguing with you soon.

Contact:

Andrew Au
andrew@sound5.nyc
646 535 5676

SOUND 5 | we live. we give. we design. | sound5.nyc
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Asian University for Women FUNDRAISING COLLATERAL

=
ASIAN UNIVERS TY
FOR WomMEN
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Harvard School of Public Health rFx8 CENTER ANNUAL REPORT

FXB CENTER BOOKS & REPORTS

| e
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« Empowering chidren with disabifties in their lives. 9
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he FXB Center for Health and Human 4 FROM THE DIRECTOR
T Rights at Harvard University is a
university-wide interdisciplinary center 8  RESEARCH
that conducts rigorous investigation of the most
serious threats to health and wellbeing globally. 12 POLICY ANALYSIS
We work closely with scholars, students, the
international policy community, and civil society 14 PEDAGOGY
1o engage in ongoing strategic efforts to promote
equity and dignity for those oppressed by grave 16 ADVOCACY
poverty and stigma around the world,
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Toy of the Year Awards INVITATIONS

Celebration...
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The Coffee Foundry CcOLD BREW LABELS

ORANGE MOCHA

IME~  SEASALT CARAMEL

D REGULAR
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Holler, Wild Rose! CD PACKAGING
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Manhattan Prep LSAT STRATEGY GUIDE SERIES

MANHATTAN
PREP

Logic
Games

MANHATTAN

Strategy Guide + Online Tracke
. PREP

LEARN GET INSIGHTS
FLEXIBLE FROM WORLD-CLASS

LSAT"
STRATEGIES INSTRUCTORS

Strategy Guide + Online Tracke E)‘RAENPHATTA N

LEARN GET INSIGHTS
FLEXIBLE FROM WORLD-CLASS

LSAT"
STRATEGIES INSTRUCTORS

2 Reading
Comprehension

Strategy Guide + Online Tracker

LEARN GET INSIGHTS MEASURE

FLEXIBLE FROM WORLD-CLASS PROGRESS
STRATEGIES INSTRUCTORS ONLINE

LSATand LSAC are registered trademarks of the Law School Admission Council, which neither sponsors nor endorses this product.
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DIGITAL

SHO EYEWORKS PRIVATE LABEL B2B WEBSITE

COLLECTIONS »  POP=  BE THE BRAND  CONTACT

I RECEIVE FREE SHIPPING OM ALL ORDERS FOR A LIMITED TIME DRLY] MO MINIMUM!

* COLLECTIONS  »POP  BE THE BRAND  CONTACT

<HE
[
L) =
o
HOME > COLLECTIONS: PRIVATE LABEL BLACK > TROMS o CATALOG VIEW IS OPEN .
L]
TROMS $75.00
Combiration 48-18 140 Spring 2016 COLOR QY CELL¥® 471 PM 2%
resslier.sho-eyeworks.com (]
[ C.01 Matte Black o+
[ C.02 Dark Torteise o+ [
= COLLECTIONS
B £.03 Fink o+
- POP
H c.04 avocado o+ BE THE BRAND
[ .05 Sky Blue o+ CONTACT
B TROMS Full Kit o+ b A
PRIVACY NOTICE
SUBTOTAL $0

: JOB OPFORTUNITIES
A2, 4 %195 18, © ¢ O

.01 Matze Black C.0% Dark Tortolse £.08 Pink .04 Avocada

DOCUMENTS
@ INSTAGRAM

- f FACEBOOK
C.06 Sky Blue K_’-?‘(t_j; N“@" O
S H©

CEYEWORKS

£200 UNTIL FREE SHIPPING

B 3017 SHO EYEWDRKS.

ANOUT US JOB OPPORTUNITIES All Rights Reserved.
PRIVACY NOTICE DOCUMENTS @ f SR
- 2
>
—_ °*
S H O+evewonrks & 3077 SHO ETEWORS. Al Rights Prsereed. 5 z
o
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EDGE Awards WEBSITE

By

EDGEAWARTD S

Wednesday, June 8, 2016

Guastavino's | New York City

WHOWEARE | HONOREES | VIDEQS | SPONSORS | PHOTOS | VENUE

A 4

WHOWEARE | HOMOREES | VIDECS | SPONSORS | PHOTOS | VEMUE

HONOREES | #RisingStars16 | BkGEDGEND

LIFETIME AGHIEVEMENT AWARD CORPORATE AWARD

-. ' '? WHARTON
xe) . . CUSTOMER
\ . ANALYTICS
« 0« INITIATIVE L
Lester Wunderman

MediaMath

— 10th ANNUAL RISING STARS AWARDS

1P P =,

Josh Blacksmith ‘Brody Clemmar
“l‘-ﬂdm VP, Grous Management Gt Innovation Officer
Machirm Dirmctor HEGromth

HONOREES

LIFETIME ACHIEVEMENT AWARD

#EDGEAwards16 | #RisingStars16 | @miagEDGEorg

MediaMath
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Sound 5 FIFTH ANNIVERSARY TOTE ECOMMERCE WEBSITE

Live. Give. Celebrate.
s [ e |

J

Fifth Anniversary Tote

$75.00

L]
[ ]
P ook #eeno GELLF 71 PM 2R
 puirchase price will e donated to Bestore { fifth.sound5.nyc c
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DIGITAL

Marketing EDGE ANNUAL REPORT WEBSITE

MARKETING

“Success through substance. fE W ommeaEsor

I would recommend this program 100%! | didn't really know what to expect, but in a few
[ ] days | have met so many amazing people while leaming so much about marketing and

L about what it takes to build a successful career.
*eecO CELL T 4 PM e Diana Abad
iraport ketingedge.ong [ Tewas Crvistan Uriversty

3015 Colegiatn Burvst | Digia flormerty V0

MARKETING

EDGE

NEAICATE | SEVELDE | S80W | ENRLOY

AL RE FY 2015

It may ook Sk & Classroom, but &£ wes anything buf faf .. a8 students from acmes the
digtal madketing. (2015 Colegiate Summé | Digeal)

MESSAGE FROM THE CHAIRMAN
& PRESIDENT

The choics 1o dscontinus & GrOGRam i oflen Liyered; 1hafs e for Marksting EDGE. Last June our Board voted 1o
sunset the Summar internships and Next Gensrntion Laaders programs. With a laser-docused purpose to enmure

MILESTONES: travelers watched for them in the: days that Marketing EDGE resources are used in the most efficient and eflective mannar 1 schieve our ulimate goal 1o
bafore modern hi

enrich tha pool of market-aady talent i s feld tat prompled these Gfficull decisions.

straightforward matie

SOUND 5 | 646 535 5676 | sound5.nyc | ©2021SOUND 5LLC



Nicole Miller BANNER ADS

DIGITAL

heele il —

NEW
ARRIVALS
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nicelemiller.com
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VARIOUS E-MAIL PROMOTIONS

DIGITAL

NYU | 568020 srumes

37TH ANNUAL NYU
INTERNATIONAL
HOSPITALITY
INDUSTRY INVESTMENT
CONFERENCE
MAY 31-JUNE 2, 2015

NEW YORK MARRIOTT MARQUIS
NEW YORK CITY

On May 31 - June 2, 2015 the NYU School
of Professional Studies invites you to join
global leaders in lodging development,
investment, and finance at the 37th Annual
NYU International Hospitality Industry
Investment Conference in New York City.

The Conference hotel room block is
now available! Special lodging rates at
the New York Marriott Marquis start at
USD $399 per night.

Conference Chair Jonathan M. Tisch and the executive
planning committee are in the process of developing another
extraordinary program. Each year, the Conference creates a
forum for discussion about relevant issues facing the
industry. Conference registration will be available shortly.

2015 Sponsorship

Contact us to learn about
2015 sponsorship
opportunities for your
company.

Click here to view our Patrons
and Sponsors.

The NYU School of
Professional Studies Tisch
Center for Hospitality and
Tourism, now celebrating 20
years of academic excellence,
is a leading center for the
study of hospitality and
tourism. The Tisch Center
offers three master's degrees,
three graduate certificates,
two bachelor's degrees, and

L—\tn‘f. L\-“&v” SHOP RUNWAY LOOKBOOK WEDDING FPRESS BLOG NM LIFESTILE

SOMETHING
FOR EVERYONE:

SHOP HOLIDAY GIFTING

SOUND 5 | 646 535 5676 | sound5.nyc | ©2021SOUND 5LLC

m Architecture Studio

Brian Spence, principal and architect in the LA office, was selected to speak on

an expert panel about life science facilities. The panel was followed by a site tour

FH 1A Kra Aotk o B

TOP OF THE <
MORNING =~

Coffee + one dozen mixed pastries; serves up to

DELIVERY : COVERAGE
HOURS ! ARER
7:80 am-11ax ;| HERALD SQUARE & BELOW;

pecial arrangements can be made
12 Noon - 2 Pu > 5 )
throughout Manhattan

& PLACE YOUR

/e

ORDER NOW:
NORM@COFFEEFOUNDRY.NET




IDENTITY

Blue Ocean Poke LOGO DESIGN / EXPLORATION

blueocean
POKE

\
Blue()ceaPofe

BLUE-OCEAN-POKE



VARIOUS LOGOS

IDENTITY

®
S bm
BRISBANE

@ CONSTELLATION

ADVISERS, LLC

Z—\

—

SKYLIGHT
ARTS
PRODUCTIONS

P
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Z=
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pr/
A‘ﬂi’!”

— L —

EDGEAWARDS
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IRA S®HN

Excellence in Investing: San Francisco
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BHATT ‘ }
INNOVATION
CAPITAL

SAHARA-
Turner

Sahara Turner Construction Limited
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IDENTITY

NYU INTERNATIONAL HOSPITALITY INDUSTRY INVESTMENT CONFERENCE

NYU | 5905 sruoes RY e
ENCE
‘s&\o‘: CONRGING
RN STATION

CONFERENCE CHAIR

JONATHAN M. TISCH \‘(\
Co-Chairman of the Board and Office of the President, & )
Loews Corporation; Chairman, Loews Hotels & Resorts ’D\\
@
\\
CONFERENCE HOST L
O

DENNIS DI LORENZO

Harvey J. Stedman Dean, NYU School of Professional Studies

TISCH CENTER FOR HOSPITALITY AND TOURISM

EINYU i

CONFERENCE
CHARGING
STATION

NYU |SPS

HOSP

CONF
2015
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IDENTITY

Asia Society ASIAN CORPORATE CONFERENCE

A - 19th Asian Corporate Conference
S Ia Ho Chi Minh City * Vietnam * April 22-24, 2009
Society”

SHERATON SAIGON HOTEL & TOWERS

@ Asia

Society®

20th Asian Corporate Conference
March 18-20, 2010 | Taj Palace Hotel | New Delhi, India

Co-Organizers @ AS i a

Society

N
D

|
A
POWERING ASIA'S ASCENT

THE WALL STREET JOURNAL. (/]

Confederation of Indian Industry
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RE:CREATIVE PROMOTIONAL ITEMS

IDENTITY

Single-Chige
Organic
Bolivian
Roast
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Coffee is

balm to
the heart
and spirit.




ENVIRONMENTAL

Healthy Habit BRANDING / MENU BOARDS

SIGNATURE BOWLS* SIGNATURE SA

Calexico ! Dynasty
Brown rice, Quinoa, roasted corn, fresh kale, Asian inspired mix lealurlng romaine lettuce, Inspired by Southwest flavors with mixed greens,
black grape tomato and avocado, bbage, carrol tro, d almonds romaine lettuce, black beans, roasted corn,
and crispy noodles. we END ADDING
PRINGER MOUNTAIN SO Ef E) cheese and tortilla
GER MOUNTAIN CHIPOTL
Americana
e, Quinoa, roasted white mushroom, b Taverna
roccoli, squash, arugula, dried cranberry. roaste d egg, bleu c c lad with romaine lettuce,
ALL-NATURAL APPL KeD cranberry and t cans. c kalamata olives, red onions
and feta cheese. we rRecoMmen
SANKS WILD CAUGHT DOMESTIC
LCICED)] Steak House SR
Roasted white mu: oms, roasted br i, Steak House inspired blend featuring "
fresh carrot, shaved cabbage, brown rice, ine lettuce, baby arugula, broccoli Arcadia
Quinoa and toasted sesame seed. wE REcoMME ape tomato, wh . Vegan inspired, featuring mixed green
oD LL-NATURAL B , S. WE RECOMMEND ADD arugula, quinoa, lentils, edamame, gre
ad

Vietnamese Bowl

ALL DAY BREAKFAST CREATE YOUR OWN SALAD ; 7.5 FRESH BOTTLED JUICES

Avocado Toast 160z - 6.95/
ado mash, savory granola, spices, Step One ) Detox s @

lime, multigrain toast.

i Spinach, kale, Orange, cel
Nice Cream Toast 9 CHOOSE YOUR FOUNDATION CHEESE ! celery, parsley, beet, parsley
Blueberry compol based nice crean e ST TS — apple, lemon, carrot, turmeric,
G e o A e et Arugula Wild / omaine / Bleu ginger ginger, cayenne

Kale / Spinach / Cheddar
Veggie Egg Sandwich 6.95 Mixed Greens / Cotija Mozzarella Heart Beet Revitalize
Egg, spinach, tomato, bell pepper, onion on toas et, carrot, Spinach, celery

s MISCELLANEQUS s el

parsley, lemon lemon, mint

Cheddar Bacon Egg
Sandwich 495 Almonds Bacon Kalamata Olive

CHOOSE FOUR (4) ESSENTIALS Avocado Hard BoiledEgg  Pecans

Egg, shredded cheddar, smoked bacon on toast SMOOTHIES
M Apple Crispy Noodles Mushroom
Acai Bowl &% Beets Cucum Pita Chips PROTEINS 160z - 795
Acai, banana, blueberries, granola, Bell Pepper Dried Cranberry Quinoa
All-Natural Black Angus Beef /
: conut flake, bee pollef a o ici
almond butter, coconut flake, bee pollen Black Bl Zdr:m:\g Eu:ﬂi;‘w‘ér‘jh e Applewood Smoked e o Hulk Berry-Licious
b pe fof Tortila St s Natural Chicken Breast / Kale, spina Blueberry,

COFFEE + TEA Kidnoy Be et Natural Chipotle Chicken B banana, aimond raspberry,

B — - Lontis ety vRoac e diehic butter, agave, trawberry, banana,
ADD ALL NATURAL VANILLA OR HAZELNUT Wild Caught Domestic White Shrimp / P

ASK ABOUT OUR SUPERFOO! :
Step Three TOFU / FRESH ROASTED w0z i Almond Joy

Organic Dark Roast CHOOSE YOUR DRESSING - Y, g Cacao, almond

. Extra Dressing +1.95 c  me butter, banana,

Organic Cold Brew ¥ Sieeh Lo se e e e Final Decision! ec coconut milk
Asian Sesame Gin: Cucumber-Yogurt

Coffee Smoothie 695 Bleu Cheese Green Goddess

Cold brew, oats, banana, cacao powder, Buttermilk Ranch Herbed Balsamic 2

CTETEN, @R, e mil Caesar Honey-Chipotle Ranch 7
Cilantro-Lime Chili Mediterranean Red Wine

CHOP
Hot Te: i a/ Gree

 {OUROWNSA

RoAn =

T
e
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River NYC suBwAY AD CAMPAIGN / LAMP POST BANNER

ENVIRONMENTAL
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river

Sundays 10:00am, 11:45am, 5:15pm
7 Wonid Trace ‘hzm&mp‘i?:m’ 40t
g Floor
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ENVIRONMENTAL

Toy Industry Association TRADE SHOW BOOTH

{f/
%
©

/ ,ffyﬁf
W

ST
= \"_ =
. MEMBER SERVICES A
0 . - - - =
SN K Toy Industry Association i, Rg TR
} ?‘h P =0
54 e Roe ity oy
1 ol W ; ] ___i lesdeg e Growth ot .
it = ¢ u 1 ol the TOY IﬂdUSW ;d‘-‘ o
i m':' & E: il iy
wytem s ) - =y
- - wHhX
z S
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ENVIRONMENTAL

Blue Wolf Capital WALL MURAL / DOOR TREATMENT
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ENVIRONMENTAL

St. Luke’s School SPEAKER SERIES POSTERS

2017 - 2018
St. Luke’s School Speaker Series

Co-sponsored by the St. Luke’s School Parents Association and
the St. Luke's School Diversity and Community Building Committee

2017 - 2018

St. Luke’s School Speaker Series BOYHOOD

Co-sponsored by the St. Luke’s School Parents Association and
the St. Luke’s School Diversity and Community Building Committee

WEDNESDAY, OCTOBER 18, 2017
Ac c E P I A N c E 6:00 - 7:30 PM.  St. Luke’s School Dining Room
I |

WEDNESDAY, FEBRUARY 7, 2018
6:00 - 7:30 PM.  St. Luke’s School Dining Room

For more information, please visit our webpage:
WWW. 100l.0rg/ series

2017 - 2018
St. Luke’s School Speaker Series

Co-sponsored by the St. Luke’s School Parents Association and
the St. Luke's School Diversity and Community Building Committee

GIRLHOOD:

For more information, please visit our webpage:

) WEDNESDAY, NOVEMBER 15, 2017
www.stlukeschool.org/speakerseries

6:00 - 7:30 PM.  St. Luke’s School Dining Room

For more information, please visit our webpage:
WWW. 100l.0rg/ series
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Andrew Au OWNER / CREATIVE LEAD

BIOGRAPHY

Andrew’s 20+ years of design experience ranges
from corporate communications efforts and

web design to trade show/event production

and work for independent record labels.

His education and professional experience in marketing and
communications have equipped him to proficiently approach visual
creative design in a holistic way. He was formerly a managing partner at
RE:CREATIVE, a boutique agency in Tribeca. Prior to that, Andrew managed
and implemented print, web, display as well as visual productions for the
Toy Association’s prominent events, such as the American International
Toy Fair and TOTY (Toy of the Year) Awards, plus numerous industry and
consumer initiatives. Throughout his professional career in design, he's
also had the privilege to collaborate with several high-profile creatives
such as Grammy and Oscar-winning composer Tan Dun, world-renowned
artist Makoto Fujimura and celebrity party planner David Tutera.

Contact:

Andrew Au
andrew@sound5.nyc
646 535 5676
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